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authorized to sell, publish, and circulate dis-
play advertising, and supplement section ad-
vertising for consumer goods and services
not available through authorized Govern-
ment outlets, their concessionaires, NAF ac-
tivities, or private organizations operating
on DoD installations under 32 CFR part 212
when sponsored by MWR activities, NAFIs,
or Type I (Federally Sanctioned) private or-
ganizations as defined by 32 CFR part 212.
Implementation of the advertising authority
shall be as specified by the Director of the
AFIS, who shall coordinate with the JCP.

2. The Stars and Stripes may sell, through
commercial advertising agencies, run-of-the-
paper advertising of DoD recruiting and re-
tention programs or activities.

3. The S&S has the right to refuse any ad-
vertising.

4. The Stars and Stripes may publish news
stories on special DoD-affiliated tours or en-
tertainment opportunities for DoD personnel
and their dependents in accordance with DoD
Instructions 1015.25 and 1330.136.

5. The S&S may promote the Stars and
Stripes, books, periodicals, magazines and
similar products; authorized advertising; and
job printing services (except APF) in the
Stars and Stripes. Books, periodicals, maga-
zines, and similar product promotions may
include publications by name, title, author,
and price. The Stars and Stripes also may
promote literacy, health, safety, and other
community service issues.

6. The S&S may promote AFRTS sched-
ules, programs, and services in their news-
papers and bookstores. The S&S shall co-
operate with AFRTS outlets to promote each
others’ programs and services as authorized
by DoD Directive 5120.207.

7. As a newspaper operated by the Depart-
ment of Defense, the Stars and Stripes may
not:

a. Contain any material that implies that
the DoD Components or their subordinate
levels endorse or favor a specific commercial
and/or individually-owned product, com-
modity, or service.

b. Subscribe, even at no cost, to a commer-
cial, feature wire, or other service whose pri-
mary purpose is the advertisement or pro-
motion of commercial products, commod-
ities, or services.

c. Carry any advertisement that implies
discrimination as to race, age, origin, gen-
der, politics, religion, or physical character-
istics that include health.

F. Trademark. The S&S shall trademark
the Stars and Stripes in overseas areas
where it is distributed.

5See footnote 1 to A.1 of this appendix.
6See footnote 1 to A.1 of this appendix.
7See footnote 1 to A.1 of this appendix.
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APPENDIX C TO PART 246—PERSONNEL
POLICIES AND PROCEDURES

A. General Nonappropriated Fund (NAF) Em-
ployment Policies. 1. The Stars and Stripes
(S&S) shall have a personnel system that is
business oriented in terms of personnel man-
agement concepts. The system shall provide
maximum authority and accountability to
the S&S managers at all levels and shall en-
deavor to improve productivity through a
system of awards and bonuses for high-per-
forming employees. The S&S NAF employees
shall be governed in accordance with the
U.S. Army NAF regulations, except where
exceptions to general policy have been
granted by the Unified Commands, the
American Forces Information Service
(AFIS), and the U.S. Army to the S&S.

2. As DoD employees, the S&S civilian per-
sonnel shall abide by 32 CFR part 40, the De-
partment of Defense, the Unified Command,
and the U.S. Army regulations, U.S. laws
governing Government employees, the appli-
cable host-nation laws, and the applicable
status of forces agreements (SOFA) require-
ments. The S&S commander/publisher shall
ensure that the S&S employees are made
aware of those provisions before being hired
and that employees receive adequate per-
sonnel training.

3. The S&S shall endeavor to recruit civil-
ian personnel with solid experience, edu-
cation, and performance credentials in the
required business, publishing, or editorial
disciplines. The S&S, as part of its hiring
practices, shall specify terms of Government
employment and include responsibilities,
such as those in 32 CFR part 40, so that the
S&S civilian employees are fully aware of
their obligations as DoD employees.

B. Appropriated Fund (APF) Personnel As-
signment Authority. Appropriated-funded
manpower staffing to operate, manage, or
support the S&S is authorized under DoD Di-
rective 1015.4.1

C. Military Officer Personnel Procedures. 1.
Candidates for the S&S military officer posi-
tions shall be nominated by the Military
Services, through the Director of the AFIS,
to the Unified Command Commander-in-
Chief (CINC), who shall make the final selec-
tion. The S&S military officer positions con-
sidered for nomination shall be the S&S
commander/publisher and deputy com-
mander(s).

a. The S&S commander/publisher should
have military public affairs and joint-Serv-
ice experience, and a journalism degree.

b. The S&S officers supervising business
operations should have experience in DoD
Comptroller functions and be familiar with

1Copies may be obtained, at cost, from the
National Technical Information Service, 5285
Port Royal Road, Springfield, VA 22161.
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laws and regulations applicable to DoD and
NAFI business operations. A master’s degree
in business administration is desirable, but
not mandatory.

c. Instead of an advanced degree or mili-
tary public affairs experience, nominees may
be authorized, by the Unified Command CINC
and the AFIS, to substitute a DoD-funded
““training-with-industry’’ program with com-
parable newspaper operations in the United
States.

d. The Unified Commands shall forecast
military vacancies in the S&S to allow time
for the Military Services’ nomination proc-
esses to be completed and provide for edu-
cation before the S&S assignment.

e. The Military Services shall provide
highly qualified officers for all S&S assign-
ments at the required grade levels.

2. Military officers selected for duty as
S&S commander/publisher shall undergo a
“training-with-industry’’ program to provide
real-world training with a commercial news-
paper. That program shall be administered
by the Director of the AFIS, in coordination
with the Military Services and the Unified
Commands.

D. Enlisted Members of the Stars and Stripes
Editorial Staff. 1. Enlisted military personnel
shall be assigned to the Stars and Stripes
editorial staff, as reflected in the designated
Unified Command Joint Manpower Program
(JMP) documents, on a nominative basis.
The Military Services shall nominate the
most mature and professional personnel for
assignment to the Stars and Stripes editorial
staff at the required JMP grade- and experi-
ence-level, coordinating with the Unified
Commands and the Director of the AFIS.
Nominations shall be considered on a com-
petitive basis by the S&S commander/pub-
lisher and the Stars and Stripes editor. The
S&S shall request nominations 18 months be-
fore projected billet vacancies. The Military
Services shall forward nominations 6-10
months in advance to the S&S, (ATTN: S&S
Commander/Publisher). The Military Serv-
ices shall provide the S&S with reasonable
overlap of military enlisted members serving
on the Stars and Stripes editorial staff.

2. The S&S commander/publisher shall co-
ordinate with the Unified Commands to en-
sure that there is an appropriate mixture of
Military Service billets and/or assignments
represented in the S&S to preserve the tradi-
tion of the Stars and Stripes as joint-Service
newspapers.

APPENDIX D TO PART 246—EDITORIAL
OPERATIONS

A. General. 1. The Stars and Stripes shall
serve the interests of their overseas DoD
readership, as commercial daily newspapers
serve their readers throughout the United
States. However, as a Government organiza-
tion, the Stars and Stripes news staff may

32 CFR Ch. | (7-1-08 Edition)

not take an independent editorial position.
The Stars and Stripes editorial practices and
policies shall be in accordance with the high-
est standards of American journalism.

2. The Stars and Stripes editor, with the
concurrence of the S&S commander/pub-
lisher, and the Unified Command Com-
mander-in-Chief (CINC), as the owner of the
newspaper, may establish a standard code of
personal and professional ethics and general
editorial principles similar to those devel-
oped at major metropolitan newspapers or by
professional journalists in organizations
such as the Society of Professional Journal-
ists. Those codes wusually stress the fol-
lowing:

a. Responsibility of the newspaper to fully
inform its readership.

b. Freedom of the press.

c. Commitment to personal and profes-
sional ethics.

d. Emphasis on content accuracy, objec-
tivity, and fair representation of all sides of
an issue.

When developed, copies of the code and
style guides shall be provided to the Unified
Command CINC and the Director of the
American Forces Information Service
(AFIS).

3. The Stars and Stripes editor shall be re-
sponsible for developing editorial procedures
and, if required, a style guide that mirrors
daily U.S. commercial newspapers.

4. The editorial content of the Stars and
Stripes shall be governed by the general
principles applicable to quality commercial
press as follows:

a. Presentation of News. A major purpose of
the Stars and Stripes is to provide news and
information from varied sources. This aids
DoD members and their families stationed
overseas to exercise their democratic citi-
zenship responsibilities.

b. Commercially-Contracted News, Features,
and Opinion Columns. The Stars and Stripes
purchase (or contract for) and carry news
stories, features, syndicated columns, comic
strips, and editorial cartoons from commer-
cial services or sources. Wire-service news,
information, and feature material may be
edited in accordance with source contracts
and for space requirements. The Stars and
Stripes reflect the news of the day being car-
ried in comparable U.S. commercial daily
newspapers. They should reflect different
sides of issues over a reasonable amount of
time.

c. Staff-Generated Copy. In keeping with the
standards established for major daily com-
mercial newspapers in the United States,
staff-generated news and features in the
Stars and Stripes shall be accurate, factual,
impartial, and objective. News stories and
feature material shall distinguish between
fact and opinion. Every effort should be
made to attribute quotations and facts to
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